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British Columbia Performance Indicators April 2009

B.C. Cement Performance
(Index 2006:1=1.0)

4.0

Imports

Consumption

Exports
Source: Statistics Canada
0.0 - .
06 o7 08 09
2007 2008 2008 2009 2009

Sept Oct  Nov  Dec Jan Feb YD
Employment (minion) 2.267 2.314 2,316 2.309 2.307 2.303 2.268 2.263 2.265
% Change Year-Ago 3.2% 2.1% 1.9% 1.3% 0.4% 0.2% -1.7% -1.9% -1.8%
Portland Consumption (ooo m1)  1,545.7 1,432.0 145.0 131.8 89.8 62.1 53.5 65.0 118.6
% Change Year-Ago 8.7% -7.4% 6.4% -17.1% -36.3% -30.5% -40.2%  -41.1% -40.7%
Masonry Consumption (ooo mMT) 13.07 17.68 2.091 2433 1514 0.598 0.628 0.597 1.230
% Change Year-Ago 7.8% 35.3% 71.4% 111.0% 16.8% -17.4% -17.8% -37.1% -28.5%
EXports (ooo mT) 1,314.4 912.9 83.04 78.37 90.33 57.98 45.41 29.36 74.78
% Change Year-Ago 36.4% -30.5% -32.0% -43.5% -5.5% -16.1% 38.3% -54.6% -23.3%
u.s. 1,313.9 912.3 83.02 78.32 90.29 57.96 45.41 28.28 74.69

% Change Month-Month 3.7% -5.7% 15.3% -35.8% -21.7%  -35.5%
% Change Year-Ago 36.4% -30.6% -32.0% -43.5% -5.6% -16.2% 38.4% -54.7% -23.4%
Other 0.480 0.580 0.022 0.045 0.038 0.019 0.006 0.080 0.086

% Change Month-Month -55.1% 104.5% -15.6% -50.0% -68.4% 1233.3%
% Change Year-Ago -29.7% 20.8% -8.3% -21.1% 111.1% 46.2% -60.0% 263.6% 132.4%
Imports (ooo mT) 103.47 164.25 16.68 15.48 8.58 7.77 5.49 8.21 13.70
% Change Year-Ago 46.5% 58.7% 117.4% 30.7% -17.7% 18.2% -35.0% -34.1% -34.5%
us. 82.38 119.14 12.80 12.39 7.37 7.44 5.26 7.77 13.04

% Change Month-Month 3.8% -3.2% -40.5% 1.0% -29.2% 47.7%
% Change Year-Ago 35.5% 44.6% 93.7% 23.4% -5.3% 50.4% -18.2% -8.4% -12.6%
Other 21.09 45.11 3.88 3.10 1.21 0.33 0.23 0.44 0.66

% Change Month-Month 11.9% -20.1% -60.9% -72.6% -32.2% 94.2%
% Change Year-Ago 115.0% 113.9%  265.1% 70.6% -54.2% -79.6% -88.8% -89.0% -88.9%

PCA Economic Research provides this information to help member companies, PCA/CAC staff, and promotional
allies evaluate and improve the promotion of concrete and other cement-based products.
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